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 1. Where will you be trying to sell the camera? Your economic info seems to be about Japan (where the company is located), but you also mention Europe and the US. I would choose one location and talk about the economic and political situation there. 
	I will choose to sell and market Camera Canon in the U.S market. In the U.S, the cameras from Japan or any other international market must be authorized through channels in the U.S and certified in order to meet specific local regulations and codes. For example, the UL and FCC, FCM. When they are not certified and find themselves in the market, they are known as “Gray Market Cameras” and they don’t meet these codes and regulations even when they meet the quality standards. The fact remains they are not certified by the regulating agency. Once certified, my Camera Canon can be sold but I am restricted/barred from vertical price fixing, which is termed as a bright-line. In the sale of the Camera canon, I should observe Minimum Advertising Pricing policies (MAP policies). The law also governs pricing and vending agreements for authorized sellers. Therefore, I must be genuinely registered to sell the Camera Canon (Braden, Folmer & Ulen, 2016)

2. You can leave the environmental issues vis-a-vis Japan as they are since you are manufacturing in Japan and Japanese regulations would apply. In addition, the laws/regulations could also fall under the company's Corporate Social Responsibility mandates. 
The general procedure as indicated by Japan's environmental regulation is to keep up different research subsidizing levels as indicated by the improvement phase of (Research and Development) R&D, to assemble a maintainable and dynamic industry through a government joint effort. To advance the utilization of innovations in the general population division, and to advance entrepreneurial exercises and R&D by private ventures. In spite of the fact that a lot of R&D is being contributed and licenses are being issued, there is a general conviction that "when contrasted with [that of the United States], the speculation of R&D does not generally create benefits. Programs, for example, the New Energy and Industrial Technology Development Organization (NEDO), an administration R&D subsidizing office, are attempting to manufacture a more grounded connect between expanded spending on R&D and expanded benefits. NEDO has presented another framework for organizations in which they should exhibit how the R&D will prompt advancements on the off chance that they are to meet all requirements for R&D grants (Braden, Folmer & Ulen, 2016).

3. If you choose the US in which to advertise the cameras, then you can leave the government organizations as you list them. If you decide to market/advertise in Europe (see # 1 above), then you'd have to list the European organizations which regulate cameras or provide the same oversight as the American government agencies.
In the U.S the following bodies are involved;
1. The Supreme court- enactment of sell and purchase of Products
2. Federal Communication Mark (FCM)
3. Underwriters Laboratories (Mini-micro systems, 2016)

 4. Your "target market" seems to be in the US, so perhaps you'd like to stay with the US for all the other questions above.
	In the quest for a target market in the USA, I will have to adhere to the political and economic policies that will govern the importation of my product and the sale of the same in the country. I will also ensure that the environmental regulation of the manufacturer are maintained in the country of residence (Braden, Folmer & Ulen, 2016).
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